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ADbOriginal is a rapidly expanding clothes brand based in Europe. We offer trendy streetwear for the young
people of the new Millennium at reasonable price.

The number of our shops only in Hungary is 31. Among these 26 is our own shop, 5 shop works in franchise
system. In 2004 we established a company in Romania, we have 5 own shops and a franchise partner there.
In 2005 we opened a sister company in Slovakia, we have a franchise partner in Bratislava.

Mission

As a characteristic brand of the international fashion world, we would like to bring fun and vitality by the
abOriginal feeling.

The abOriginal feeling

The deyning element of our communication strategy is the communication of the abOriginal feeling and to
represent the natural life of the Australian aborigines.

The abOriginal feeling includes dynamism, simplicity, freedom and youth.

Our target group is young people aged 15 — 35, who lead an active life, follow the trends and prefer casual
sportswear clothing.

Dynamic development

Since its establishment 1997, our company has been characterised by unbroken development that can be
traced by the rapid growth of the number, size and model selection of the shops. Expension has brought further
strengthening of the efyciency.

Our expansion can be characterized by three areas, distance, density and space. We opened new shops in

several towns and from 2004 in new countries as well. We have more shops within strategically important cities.
The poor space of the shops had dinamic growth.
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With consistent enlargement of our knowledge database our team is up-to-date, familiar with the trends and
provide endless ideas. Our concept is professionally and powlessly realised by our associates. Decisions are based
on real information, following the market needs and customer response.

Guarantee of our development

Creativity
The motive behind our company is deyning all the phases from planning through marketing activity to sales.

Dynamism
The style of our clothes, following the trends, quick reactions, through communication of the abOriginal feeling.

Quality
Commitment can be experienced int he high quality of our porducts and in service of the customers.

Flexibility
The ability of perpetual renewal, swift adaptation to changing needs, following the trends.

Structure

Our organizational structure provides effective, transparent and controllable performance. We have independent
creative, logistics and sales departments and own distribution network.
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Product groups

The companybs product range reacts pexibly to the challenges of the fashion world. Our Emotional Selling
Points are made up not only by the simple harmony, but also the colourful diversity of our clothes. Those, who wear
abOriginal creations besides owning a good quality product, can ynd their identity as well. Our customers
represent a style, they would like to express their personality through our brand.
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